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Hw 15: Individual and Social Creativity

1.

The main message of this article is that a common misconception about creativity is that it is the product of one mind, “the power of the unaided individual mind is highly overrated.”   Instead, creativity is the byproduct of creative collaboration and interaction.  Much of creativity takes place in social contexts.  

2.

The most important idea to me in this article was the idea of co-creation because it relates most closely to a situation where I would require creativity, at work.  I think serial co-creation can be a powerful tool in the I.T. world, and this tactic is often employed when workers are attempting to brainstorm.

3.
I think the environment in which the recent guest speaker spoke of could lead to many creative developments.  The idea of creating a social-system that allows one to get support on demand to be very beneficial in a situation where creativity is limited by know-how.  

4.
 As far as my life goes, probably the most creative things that I create are web sites.  There are many smaller elements that one has to think of when creating web sites and I think figuring out where and how to do what fulfills my creative desires.  Creating web sites is an individual project for the most part; it’s harder to think of a social creative project that I’ve taken part of besides brainstorming.  

5.
I think the most creative thing I’ve done in terms of the DLC class is thinking up how to implement some of the ideas we have been talking about into a real-world practical implementation.

